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| I'm a performance-driven digital marketer with over 6
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years of experience, who started their journey in Iran,
diving deep into the world of digital marketing. As |
gained more hands-on experience and expertise, | set
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my sights on international markets, working across the
UAE, Turkey, and Southeast Asia.

My core strength lies in Google Ads, especially Search
and Display campaigns, where my focus has always
been on delivering the best possible results with limited
budgets. I'm passionate about using data, creative
strategy, and sharp targeting to drive ROI and business
growth.

Over the years, I've also worked extensively with
platforms like Meta Ads, TikTok, and Snapchat, and
utilized tools like Tag Manager, Looker Studio, and
marketing automation systems to manage multi-channel
campaigns, generate leads, and optimize conversion
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page.
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WORK EXPERIENCE

® 2024-2025
Primaluxury (Dubai)
Senior Performance Marketing Specialist

Joined Primaluxury (Dubai) as a Senior Performance Marketing Specialist in the real estate sector. | launched
high-performing ad campaigns across Meta Ads, TikTok Ads, and Google Ads, targeting Arabic-speaking markets
in the Middle East.

« TikTok Ads for Real Estate « Funnel Optimization
« ROI-Focused Campaign Execution + Multichannel Campaign Management
® 2024

Plasurgery (Turkey)
Digital Marketing Manager
At Plasurgery (Turkey), | worked as a Digital Marketing Manager in the medical tourism sector. | managed Meta

Ads and Snapchat Ads campaigns, and advanced my expertise in international Google Ads for lead generation
and global reach.

+ Snapchat Ads « International Google Ads
« Meta Ads (Facebook & Instagram Campaigns) . Budget & ROl Management
® 2024

Awesome Academy in Malaysia (project)
performance marketing

My first international project was with Awesome Academy in Malaysia, where | worked as a Google Ads Specialist
and Campaign Manager. | was responsible for setting up and managing ad campaigns targeting multiple
countries, focusing on lead generation and performance optimization.

« Google Ads (Search & Display) . Lead Generation Strategy

« Campaign Management « Conversion Tracking

® 2021-2023

Company Name | drdr

performance marketing

As a performance marketer at Dr. Doctor, | focused on data-driven campaign optimization. My role included

reducing costs, improving ROI, running A/B tests, analyzing ad performance, and providing regular reports. I also
collaborated with the marketing team to set daily and monthly conversion goals.

+ analytics « Basic HTML/CSS + Marketing Automation Tools

+ tag manager + Funnel Optimization « A/B Testing

+ looker studio « Reporting + Conversion Rate Optimization (CRO)
+ google ads « Budget Management + Segmentation and Targeting

® 2020-2021
Company Name | Nodid advertising agency

Digital Marketer spisalist

» search console + PPC Campaigns + Market Research
« sms/email marketing + Retargeting Campaigns
® 2019-2020

Company Name | hamavaa

Digital Marketer

+ Search Engine Optimization (SEO) « Copywriting
+ Project management ability + Storytelling

® 2018-2019
Company Name | khalegh

Digital Marketer




In the following my In one of my projects in the healthcare sector in Turkey,
’ where we had intense competition with clinics and

portfolio includes data from doctors, we were able to achieve a very good
. impression share for all campaigns with a very limited
my work experience :) budget and maintain a top-of-page rate of over 70%.

@ Allcampaigns ~

Auction insights @ Custom | Dec1-252024 ~ Show last 30 days

v Add filar sowen v |
agment

Display URL dornain v — Topofpagerste  Abr Tog

| have extensive experience in
running and optimizing campaigns. '
These images showcase some of

my work to give you a better

understanding of my projects and

achievements.

In one of my professional experiences, we successfully implemented precise user Inone Of my prO_]eCtS on GOOgle AdS

segmentation using the RFM method, which ultimately led to the development of an search cam paigns in the ed ucation
advanced automation system.
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diff t ts, hieved a significantly high i t dt . N o .
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clicks with a fixed budget solely by

optimizing the campaign.
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By changing the strategy in one of my

Google Ads campaigns and

consistently optimizing the campaign

daily, | achieved excellent results digraus custom | Oct1-gneoa v [ <>
compared to the previous month. Compored:Nov 1 - 30,2024

First, the budget was reduced by 15%, w v pc ter Q = m I i r ;
and the AVG CPC decreased by 26%. S0 femec chime Reone el Bead W
At the same time, clicks increased by Do s i I & v | S

14%, leading to the outcome | was
aiming for: a 67% increase in
conversions. My main goal with the
strategy change was to generate high-

quality leads.
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